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Introduction

At Orona we recognise that equality, diversity and
inclusion in the workplace is at the heart of good
management practice and we reflect this directly
in our values and motto "getting closer”.

Orona is a market leader in the elevation sector
worldwide, and was established 60 years ago in
the Basque Country, Spain. Since the beginning
our activities have focused on installing, and
providing maintenance and modernisation
services for lifts and escalators of all brands and
models, covering all market sectors. From a local
company we have developed into an international
company that has comprehensive business
model in 12 European countries and distributes its
equipment throughout 100 markets.

Orona UK, with more than 250 employees, offers
a wealth of market experience and a highly skilled
local infrastructure further supported by a global
organisation.

Our purpose is to improve connection between
people by bridging the gap between them. From
a functional perspective, we aim to reduce
distances in the world; from a humane
perspective, we aim to reduce distance with our
customers, employees, suppliers, and society in
general. This purpose perfectly encapsulates both
the brand idea and our motto: “getting closer”.

Our aim at Orona is to be a great place to work
and we believe that equality, diversity and
inclusion are the main pillars to achieve this.

We are working to create a more diverse workforce
where every individual is comfortable with being
themselves and knows how to be successful at
Orona.
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After an analysis of the below data, we recognise
that a gender pay gap is present at Orona which
is driven by fewer women in the company and in
senior positions which is common in our, male
dominated industry.

Although a gender gap is present, is not a result
of equal pay issues, as we have a gender-neutral
approach to pay across all levels of the organisation.
We regularly monitor this to make sure we meet this
legal and moral obligation.

Whilst we recognise that a gender balance takes
time to change, we are committed to keep learning
and responding to the data to make improvements
and make a change.

Magdalena Matera

HR Director
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The following information and infographics represents Orona’s gender pay gap data, as at 5th April 2022

Hourly pay gap |
Mean Media

26,28 % 36,79 %

The mean gender pay gap at Orona was 26,28% and 2022
the mediangender pay gapwas36,79%, bothin favour

of males. This is the third reporting period Orona has

qualified for these reporting requirements, and we

see that the salary gap between males and females

is getting smaller. However we are aware that our

statistics are higher than the national average, which

we believe can be attributed to the relatively smaller

number of females within the business and in more

senior roles; a theme consistent across the industry.
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Proportion of men and women in Upper 84 % 16 %
each hourly pay quartile
. . . Upper midle 89 % %
The infographic shows the proportion of males and
female employees distributed across four equally sized . 10
quartiles. Middle i %
Lower 65 %




Gender bonus gap
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The proportion of male and female in receipt of a

bonus 2022 ‘ 56 % 38 %

Both the mean and median bonus gaps register

-37% and -22% in favour of females respectively.

Aminusfigure meansthatifgender mixisremoved,

women earned more bonus and commission than Mean Media

men.
2022 -37 % 22 %

Declaration

At Orona we believe that it is important to be transparent when reporting on our data. This report gives an overview of our data
as of 5 April 2022.

| confirm that Orona’s gender pay gap data has been calculated in accordance with the requirements of The Equality Act
(Gender Pay Gap Information) Regulations 2017.
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